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Tars Cheema

Tars’Tale-Spins
Look Backward for Lessons, 
Look Forward for Opportunities

The Face of Appreciation for 
dairy industry generosity to 
people in need last year.

When I wrote my first TaleSpins article of 
2020, I said ‘Buckle up, here comes 2020!’ 
Wow - I’m not sure many people saw the 
pandemic wreaking havoc globally as it 
has. So, what great predictions do I have 
for this New Year? Sales of butter will 
remain strong, cheese will remain ever 
popular and the Blue Cow may need a 
personal assistant due to her increasing 
public recognizability. Safe predictions. 

What stands out for me in 2020 is 
the way our dairy organizations came 
together quickly and demonstrated 
commendable collaboration to benefit 
producers through the messy early 
weeks of dairy consumption upheaval. 
And they extended that cooperation into 
supporting food banks, communities and 
others, as the need was great around 
BC. The sense of mature, responsible, 
community-focused responses during 
the tumult was honourable. It helps 
change some negative narratives 
around dairy farming to show our 
true caring nature. The cohesiveness 
demonstrated by the BCDA, 
BCMMB, haulers and processors 
shows the strength of a regulated 
structure and the benefit of its 
mandate of ‘orderly marketing’. 
Did Sylvain miss this memo?

There have been other interesting 
outcomes from 2020’s troubles, some 
positive, some not so much.

Numerous sources noted the consumer 
trends of sourcing and consuming local 
food – primarily because they want to 
support local producers and ensure their 
survival for future availability. It’s prudent, 
patriotic and pleasing.

Lena Johansson, the President of 
the International Federation of Ag 
Journalists, and a longtime writer for 
the Federation of Swedish Farmers, 
presented some interesting 
observations about Covid in the 
European arena at the virtual BC 
Farm Writers AGM. Seasonal 

workers (foreign workers) were identified 
as critically important early on, to ensure 
food production would not suffer. The 
Dutch flower growers were hit hard – 
delicate flowers could not wait out the 
disruptions. Additionally, there was 
loss of fruit, veggies and milk due to 
disruptions in labour, closed venues and 
Covid outbreaks in processing plants. We 
heard of the 18 million Danish mink cull in 
October/November due to the appearance 
of a Covid variant. Somewhat unexpected, 

but understandable nonetheless, was 
the sharp decline in champagne sales 

– Covid crashed everyone’s parties 
and took the bubbly toasts with 
it. Like here, the consumption of 

home-grown food increased. It’s 

believed that the reduced consumption 
at restaurants was partly responsible, as 
they often source foreign food products. 
The public learned more about agriculture 
like never before, because Covid propelled 
agriculture to front page news. The trend 
of direct farm marketing to consumers 
continues to grow.

Many of these same trends have been 
noted here as well, especially the growth 
in domestic food/business awareness and 
affinity.

It will be up to all of us in agriculture to use 
this time of consumer/public attention to 
ensure we can communicate additional 
positive aspects of farming and live up 
to the high standards we market. The 
public wants to be on our side – let’s make 
it worth their trust! Even through the 
Covid disruption, opportunities present 
themselves and we have not missed 
catching the wave – but topics like farm 

GHG emissions, animal welfare, and 
trade challenges aren’t going away. We 

need to use our voice to balance the 
public dialogue.
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